ADVERTORIAL HOOKS
Set 3: Skepticism to Belief
Ayomide Victor Oluwatimilehin

17 compliant opening lines built around overcoming skepticism and quiet, credible trust, written for supplement/health advertorials.

1. "I've returned enough supplements to be a genuinely difficult customer for this industry."
2. "I read the label twice before I even considered ordering."
3. "My skepticism wasn't about the science. It was about how many times I'd been let down before."
4. "I didn't tell anyone I'd ordered this. I didn't want to explain myself if it didn't work."
5. "The reviews convinced me less than the ingredient sourcing did."
6. "I've stopped trusting testimonials. I still read this one twice."
7. "What got me wasn't the promise. It was the honesty about what it doesn't claim to do."
8. "I asked my pharmacist about the formulation before I asked anyone else."
9. "This is the first supplement I've kept reordering without setting a reminder to."
10. "I wasn't the target audience for this, according to every ad I'd ignored before it."
11. "The people recommending this to me weren't influencers. That mattered more than I expected."
12. "I've been disappointed enough times that "cautiously optimistic" is my default now."
13. "What changed my mind wasn't a before and after. It was a friend who doesn't exaggerate."
14. "I looked up the research team before I looked up the price."
15. "This didn't feel like marketing. It felt like someone finally explaining the mechanism properly."
16. "I'm not the type to leave reviews. I left one anyway."
17. "The most convincing part was how little the packaging tried to convince me."

All openings in this document are original work by Ayomide Victor Oluwatimilehin, written as fictional advertorial hooks. Written to stay within common ad-platform compliance norms: no disease claims, no before-and-after promises, no guaranteed results.
